As the importance of tourism is growing worldwide, every country is putting effort to encourage people visiting it. Local municipalities as well as state governments are trying to attract visitors in various ways; however, the emphasis is often put on attracting foreign tourist. This paper contributes to an existing tourism literature by analysing determinants of local tourism satisfaction. The problem that is solved in the manuscript is: what are the factors that influence local tourist satisfaction with their holiday in a country? Hence the paper aims to determine the factors influencing local tourist satisfaction with their holiday in Lithuania. In order to reach the aim, questionnaire survey was provided. After performing structural equation modelling, the general model of local tourist satisfaction with their holiday in Lithuania was composed. . Lietuvos turistu pasitenkinimo indekso modelis: teorines izvalgos.
Introduction
The significance of tourism is undeniable in a contemporary world. Wang L. and Yotsumoto Y.
(2019) emphasize that tourism has a positive effects on such areas as economy, society, culture, and environment, because it contributes to GDP, stimulates improvements to infrastructure, the protection and renaissance of culture, and increases in environmental awareness. According to Jian H. et al. (2017) , based on the statistics of The World Tourism Organization (UNWTO), it is obvious that the tourism industry can affect the development of the 110 related industries; moreover, a $1 increase in value of tourism can lead to a $4.3 wealth for the community; afterwards, tourism industry increase in 10 per cent, is promoting the growth of GDP in 0.8 per cent. Moreover, tourism provides numerous benefits for local communities facing affluence of visitors and feeling tourism's effect on their quality of life (Kapera I., 2018) .
Despite the growing number of tourists worldwide, starting with 2015 the amount of domestic tourists in Lithuania is decreasing (Statistics Lithuania, 2019) . Moreover, the focus on domestic destinations in terms of satisfying demand for holidays is paid less than on the research considering the challenges associated with inbound travel (Davison L. & Ryley T., 2016) . Therefore, this paper contributes to an existing tourism literature by analysing determinants of local tourism satisfaction and solving a scientific problem: what factors affect local tourist satisfaction with their holiday in a country? The aim of this research is to determine the factors affecting local tourist satisfaction with their holiday in Lithuania.
To reach the aim outlined above, four research tasks were set:
based on the theoretical model of Lithuanian Tourist Satisfaction Index, to elaborate a questionnaire which enables to assess satisfaction of local tourists' spending their holiday in Lithuania;
to provide a questionnaire research with local tourists spending their holiday in Lithuania;
to determine main variables having impact on local tourist satisfaction with their holiday in Lithuania;
to compose a general model of local tourist satisfaction with their holiday in Lithuania.
Following the set tasks, questionnaire survey was provided. Structural equation modelling (SEM) using partial least squares (PLS) path modelling methodology was performed to analyse the research Proceedings of the 2019 International Conference "ECONOMIC SCIENCE FOR RURAL DEVELOPMENT" No 51 Jelgava, LLU ESAF, 9-10 May 2019 , pp. 284-290 DOI: 10.22616/ESRD.2019 results. The provided analysis enabled composing the general model of local tourist satisfaction with their holiday in Lithuania.
Research results and discussion 1. Methodology of the research
In order to accomplish the tasks set, the formerly developed theoretical model of Lithuanian
Tourist Satisfaction Index (Pileliene L. and Grigaliunaite V., 2014), which was used as a foundation 
Research results
When assessing a reflective measurement model, internal consistency, indicator reliability, convergent validity, and discriminant validity are evaluated. For the evaluation of internal consistency reliability, composite reliability values are estimated. As it can be seen in Table 1 , latter values are above 0.7; therefore, internal consistency reliability is verified. The values of average variance extracted (AVE) measure are above 0.5. Thus, convergent validity of the reflective measurement model is verified as well. All of the indicators' loadings are above 0.7, thus indicator reliability is supported. The criteria of Cross Loadings and Fornell-Larcker criterion allow evaluation of the discriminant validity. Based on the criterion of Cross Loadings, discriminant validity ir verified. Fornell-Larcker criterion (see Table 2 ) allows verifying the same. Consequently, it could be stated that model exhibits discriminant validity. Thus, the questionnaire is judged to be reliable and valid. The values of the path coefficients in the structural model are provided in Table 3 below. Results
show that accommodation and catering has directly positively and statistically significantly impact tourist satisfaction. Nevertheless, the influence of accommodation and catering on loyalty is nonsignificant. Activities in destination has No statistically significant influence neither on tourist satisfaction nor on tourist loyalty. Destination aesthetics statistically significantly impacts tourist satisfaction. Despite this, the influence of destination aesthetics on tourist loyalty is non-significant.
Destination marketing has significant effect on tourist satisfaction, but the effect of destination marketing on tourist loyalty is non-significant. Likewise, environmental preservation has direct positive and statistically significant effect on tourist satisfaction, but the influence of environmental preservation on tourist loyalty is non-significant. To assess the performance of determinants of tourist satisfaction, an importance -performance map is provided in Figure 1 below. The importance of the variable to satisfaction is revealed by variable's total effect (in this case total effect is equal to path coefficient) and the performance of the variables is provided on a scale of 0 to 100, where zero means the lowest and kindred -the highest performance. As it can be seen, the performance of accommodation and catering is the lowest (69.287 points).
The performance of environmental preservation is 74.068 points. The two variables, namely destination aesthetics and destination marketing, that have the highest influence on local tourist satisfaction with their holiday in Lithuania have the highest performance points as well, respectively 75.813 and 76.168 points. Hence, it could be stated that accommodation and catering should be improved in order to enhance tourist satisfaction with their holiday in Lithuania.
Discussion
The analysis of the research results lead to the determination of the core variables impacting local tourist satisfaction with their holiday in Lithuania. Latter variables are determined to be:
accommodation and catering, destination aesthetics, environmental preservation, and destination marketing. Moreover, local tourist satisfaction with their holiday in Lithuania influences their loyalty to Lithuania in terms of the intention to recommend and / or spend holiday in this country.
Considering these results, the model of local tourist satisfaction with their holiday in Lithuania is constructed and presented in Figure 2 .
As the elaborated model reveals, for the local tourists to be satisfied with their holiday in Lithuania, their expectations have to be met or exceeded regarding the variables that influence tourist satisfaction. Nevertheless, the performance of accommodation and catering is evaluated the lowest, hence the assumption could be made that tourist expectations are not met regarding accommodation and catering during holidays in Lithuania. Thus, this variable should be improved. Moreover, destination aesthetics and destination marketing have the highest influence on local tourist satisfaction with their holiday in Lithuania. Despite the fact that the performance of latter variables is relatively good, the assumption could be made that improvement of latter variables could result in competitive advantage as these variables make the biggest impact on satisfaction, which in turn influences loyalty. 
Conclusions, proposals, recommendations
The research results contribute to an existing theory on tourist satisfaction. After analysing the respondents' evaluations of factors that are supposed to affect tourism satisfaction with their holiday and tourist loyalty to a destination, strong divergences from theory were observed. Based on the determined structural relations, the general model of local tourist satisfaction with their holiday in Lithuania was composed.
The analysis of research results indicated the absence of impact of activities in destination and natural features on local tourist satisfaction with their holiday in Lithuania. The factors that have to be considered while achieving to increase local tourist satisfaction with their holiday in their homeland were found to be accommodation and catering, destination aesthetics, destination marketing, and environmental preservation. Latter factors have to be monitored and managed in order to increase the local tourist satisfaction.
Based on the analysis of the research results the conclusion is made that tourist expectations are not met regarding accommodation and catering during holidays in Lithuania. Thus, this variable should be improved as much as possible. Additionally, despite the fact that the performance of destination aesthetics and destination marketing is relatively good, the conclusion is made that improvement of latter variables could result in competitive advantage as these variables make the biggest impact on satisfaction.
None of analysed factors had an impact on local tourist loyalty in terms of spending their holiday in Lithuania. Results indicated that tourist loyalty could be affected only by increasing their satisfaction. Considering the contradiction with theory, further research has to be provided in
